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Abstract

Every company have I’J{I&“ef‘é‘l‘lc‘b’ un(f.'.]ucc.".r:rf resonrce. The (f{'mreucc can hecome added value for ey o wpeairy onipie-
nv's resonrce will ereating diffevent pevformance for every company's. The shedy s meant o undderstaned o relanon be-
hveen tangible resonrces are measured wsing 7 resonrces (1) plnsical resonrees, (2) The resomrces of the vepuntation of the
compemy. (3) the power of the brand resonreces of the reputation (1) leelmology resonrees, (31 findneial vesonrees, 161 and
henan resowrces (7) resonrces :y" the crgarizalion. ]I’}mgr'hf:: resaurces fo tmereaxing of e ::mlrpum"a pr:r.l"'m';m.-m'r
AMDK. oA result of the researeh by calenlation of PLS and yielded that the exisience of significant velation hetween e

nal resource with performance compeny of AMDK with ever greater finding on company scale hience gatning sivengife cre-
ating company performance. The loading result consisiently indicated the compeniy of internal vesonrces on eompeanny's
performance are the most deminant dimension inplying the necessity of learing progess i organizaion and resources
management. Therefore the role of human resonrces needed to be managed hrough orgamzatron management svstent ar-
remgement by establishing organization culture and collective awareness of the entive hman resonrces of e compuny
The implications of this research was the business ethics as an intervening vaviable fully mediating the inflncnee of innee-
nal resoirees and market orientation on the performance of dreiaking weter CINDRT o Siclaario. Sarabava, Pasinruan of
veast Seava, A

Kevwords intermal resonrees {SDE Madkel Onentabion. (MO) Business Ethics Perlormance

Introduction

Market orientation becomes a crucial strategy or capabil-
1y of an ul'gunllﬂlhlnn 1o atay l:ﬂllli'lt‘.[llli\'c m the cument
modest and uncertain business environment (Goldman &
Grinstein. 2010). Market orientation is considered as a
marketing concept as well as management strategy

(Mokhtar, Yusoll. & ahmad, 2004; Ramavah, samat. &
Lo, 2011). ! ;

In Line with the oprimon of Parsobandoko <al (2015 94)
1s stated hat the kev'lo suceess 19 10 achieve the abyec-
tives ol theotpnzaiimn wilinch s capable ol delivering

customer s cchively and efliciently o pro-

duge interest fon theeompany

lighted market orientation and peglormance limkanes The
The development of the business world requires every above groups e u‘ﬁmcp:u:ill\ difterent - Adaphive capa-
competing company o maintain its existence in the e bilities nuean th ability o8 the T e adpest moa pariin-

of globalizaon Competition 1n the busmess world that lar  nme wsini, Mexible résourdd dnd ability w alipn

uncontrolled often bring negalive consequences lor the
environment of the business world, The company re-

quires an umportant resource that would otherwise be a

changes. Therelore, the mam emphasis of the adaptive
capabilities 15 on adjustment o iternal factors o the
the Nipm with external factors m the envieonment. Ab-
component of a supporter as well as strength even as the sorptive capahilitics emphasize the imporance of pliliza-
competitive advantage ol the company continuing o face tion ol ‘the extemal knowlellee, combinmme oowith the
the competition of the busmess world. (Voola and external knowledae and absodlime o avder o e -
O'Cass. 2010) identified market orientation as the set of temally. Anather tvpolowy | dviiamie capabiliies. pro-
grgm:iznliunn! uap:lhi[ilit.:s that lacilities 1o serve 111rg_clcd posed by Pavlow and B Sawy (2001 steessad the Loy
customers and monitor the organization’s compelitors processes - (1) sensing o meaning the abilite 1o spo

more L‘i'l'lcicnti}'. It"s pl'ccisc]_\' concerned with ll‘l1:‘1l1gihft‘ wiemet, and pursne opportanines m the enviren mend 12

competenaies, namely organizational culture as demon-
siated by the Iink between competitor onentation and
customer orentation and customer onentation and per-
formance. Thus dvnamie capabilities were found 1o e an

appropriate perspective to deseribe this study that lngh-

learning defined sx abilite 1o revanip exishing operational

atine the dls

capabiiliges with new Knowledee: (33 mice
ity 1o combme individudl Knowledge mio the Tirm = new

(Jpcl'uﬂmml t;.'tp;lhiliu'cs v icreating a shated nderstand-

me and collective sensc-making: (). coordmating

sdp ! W

I b 'i"
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meaning the ability 10 orchestrate and deploy tasks, re-
sourees, and activities m the new operational capabilities
Company is nol just an administrative unit. but rather a
collection of the resources of the productive performance
of utilization suggests that companies can be measured

from the productive resources arc used.

Sarkis et al. (2010% in the Journal of Operations Man-
agement claims to use the RBV. This study examines
whether environmental traming efforts mediate the inllu-
ence of stakeholder pressures on the adoption of envi-
ronmental practices. Using a sample of 157 Spanish au-
tometive companies, this study finds that environmental
training  in eco-design, life cyele assessment, recv-
cling reusing, and waste elimination mediates the rela-
tions between stakeholder pressures and the adoption of
three major groups of environmental practices including

ceo-design, source reduction, and environmental man-

agement svstems. The study claims these results illus-
trate the complementarity of the stakeholder and RBYV
theoretical frameworks, where training helps to build an
ROV resource namely, knowledge resources. Let us now
Hustrate the concemns noted above as rellecled w thus

paper

As argued in this article, these relationships represent a
strategic resource with the patential 0 contnbute sub-
stantivelv to a firm's performance through its ability to
provide a sustainable competitive advantage (Verbeke &
Tung, 2013).

With tangible resources often being easier (o imitate or
substitute, it is primarily the intangible resources by
which firms can differentiate themselves i an eflective
and sustainable manner. Such stialegic resources can
range [rom a lirm's reputation and patents to tacit cle-
ments of unique process knowledge deeply rooted i an
organization (Crook. Ketchen, Combs, & Todd, 2008)

With all of this study's definitions, four important points
can be looked ot elosely: subjects, media, objective, and
updating. The basic principle of SCA and its process can
be construed from these [our elements (Mahdi &
Almsafir, 2014).

Orgamizations possess vanous numbers ol resources that
alfect their performance. These resources can be tangible
or intangible assets that have a direct or indircet impact
on their competitive advantage (Omerzel & Gulev,
2011). The Intellectual capital can be regarded as intan-

@ible assets or k;m\\!n:nl:_u.: assets cwathin U VETRITE
(Choong, 2008 Grimald. Cricell & Hogo, 20002

Therefore. the intelloctunl capital  represents a vital
source of knowledge mnd knowing within organizatons

The role of shiategic management (s notenlv 1o allocale

the witellectunl captal a1 ongaizaions bat also o Toed

new ways 1o tansborng the mtongible: assets (e
2007), Organizahions with divepser know lédee and human
creativity are mote Likely 1o he nnovative acquinng o

high competitive advantage (Grmaldi ebal . 2012,

Intangible asséisy such ' as organizitional culture and
product reputation are hardly substnuted and provide
sustainable value and compentive
ganmzations - (Crnmaldi el al, 2002 Pearson, Piiheld. &
Ryley, 2015) -

advantage lor the or-

Several [ormutions were provided do explam e essen
tials lor competitive advaniage m organizations. For ox-
ample, the VRIN framework explains vital issues lor
sustainable development, The framework sugpests that
(Trgalll.?,“!i_(\l'ls H]l{?l]]d ilil\L’ PESOLLICes lh.|1 lln.\_'[ \:kll.lL'.
rave. imperfectly unitable o thes cannot be coped by
competitors and not have substitutes that con ld be easily
used by competitars (Henkels Biden & Perjons, 20004
! 7

Based on the few knowen pelorenge resonrees than pare able
to have asuskuncd C(ﬁ}]l\i"lqlill\'_C:;.'\‘il\!.’lrlli]_].fl._; has the tol-
lowing ¢haraclunatics; I::J_I .i_lnil.?u_l:,'_lhlc. {20 valuable. and

ideiavithing an predmzation

(3) hardito, ymilate gy
(Kamukama. 2013y i-:rum' e exphination above Te-
searchers suspect 1hint theditlerance of porttolio comypu-
ny owaed resoiiges AMDE willesolt o difference in
performance ol the conmpapy. Industtsy’ AMDK specialls
m Sudoarjo and Pasaran, Surabava, chosen beenuse ol
the development of the mdustre which s grovwmg ven
rapidly AMDEK. incr

because of the demands of the communin’s needs and

asingly large markel opporunitics

desires to hive healthy, clean and practical. and sull mans
eompantes ANMDE who woew upoawith bosthe b ol Gl

to hive.

In this study several mdheators aneasunng e vanable
previous cesearch tmlorcd o the chariwtlenstics ol the
subjects of the research The resources thal jare ablé 16
create a sustunable competitnve advantage 1) otler vals
we., (20 rare. 33 imperteetly mgable socthey casnol he
copied by competitars und nat haye substitylgs that could

be casily nsed by compentorg, (Hewkel, Hhder, & Perjons.
' ] . B - 1

ﬂ : 5 ek
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2014). Thercfore, the competitive advantage in the com-
pany could happen only by the mitegration ol extemal
market opportumties with the intemal sources and abili-
ties of the organizations (Grimaldi et al, 20121 Alter
studving the charactenstics of the company. the study
develops AMDK measurement of physical resources
maore sepesifik according o the charactenstics of the
company as his research gaps, AMDEK so this research to
develop source measurement physical power mto four
measurement indicators, namely: (1) physical resource
processmg raw matenials, (2) physical resouree produc-
tion process, (3) the physical resources ol the packing
process, and (4) physical resource distribution.

Rased on the above background, formulated a more de-
tmled problem which is "Whether Tangible Resource as
measured  throngh  physical  resources, organizational
resources, and financial resources (o the company's per-

formanee AMDEK in Sidoarjo Surabaya, Pasuruan,

The purpose of this study was to analyze the influence of
mternal resource  on performance of companies in
Sidoaryo, Surabava & Pasuruan AMDK. This research is
expected 10 generate the following contributions. 1) pro-
vide mput on [ntemal resources Munager which 1s capa-
ble of producing the most dominant performance of the
company should be managed properly. 2) provide mpui
on The Manager of the company's performance which 1s
the most domimant company owlcomes which should be
managed properly,

Hypothesis Testing

Tabel 1 Result of i,ihinl‘ih}'.’rvsrinu y

HYPOTHESIS
Lo HG: there s no relationship hetsween vanahle Internal
resourees with marke! Cientaion

HI there s an influence among variables S0 e
nal Resources) with o market orientation
2. HiE no mfuence among vartables performance com-
p\:ll' tve with strategy
H1; there 1s an mluence amibng variahles performnge
competitive with straledy }
3 HO: noomfuence among varables performange Wath
Market orcntation
HI: there 1s anomluence among vanabies performange
With marker vnenation
4 HO: no olluence amone vanables performance With
DI :
HI there 1s wn mflucice among varables pertormince
With 501 i : v
5 HO: no mMuence between variable SOIWith compet-
ing Strategy '
HI: there as ap mbfluence among varables 81D Wath
Competing Strateay : :
6. HO: no influence among variables market orientation
With Compentive Stimtegy
H1: there s anilluence among vaabiles markel oogn-
tation With Competitive Steateoy

METHOD OO0

This researcles guan bt ee reselirdh wsig pronsary dala
From the sswers o e HEESHODNaIYE wiven o LI W
i Hidn:u'_|\|._Slli:ll‘ut\-:l dan Pasumian East v s g same
fescareh B g ¢l

plein this gt

YE2 R AT

IFree Variabel Control variabel s R 1
SDI o or 4110 oo ey
Dl ED 1548 .00 e
SDI KP 36,49 000 i Loner |
OPp ER 37.03 0,00 [amer
op Kr 4935 ¢ | aR00- Linier |
EB KP 53,88 R ] [ angr

Table 2 The Load of Validity Convergent Test
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Sumber - Output Snun'i}'_‘[..ﬁ

Constuction Idikalor Origimal Mean of sulb Standar eviation T-Stalistic —|
sample Fsti- sample |
male A P S| WU L T |
Sumber Dava | SDI 0658 0618 0151 EIRTH
Internal Intermal | SDI2 0,839 (R3O 0033 2520178 |
Resources SDI3 0.740 0.745 0077 DAYy I
(SDI1) sS4 0677 0679 [ERITR) 1,334 i
SDIs 0,784 0,767 03.082 3550 |
SDI16 0,738 0.748 no7T G AU |
= _ sDIT | 0832 0.833 0051 024
()r:uull-:'{si ari - 0806 0814 04134 200 744
Pasar/Market | OP2 1.845 0843 1R 17,6724 !
Orientation or3 0,890 (1,892 (03 ] | o247 |
(©r) i
Kincrjia Work | KPI (1857 0.556 033 ; s
Ethic of Sido- | KP2 0,862 (.857 0,043 14,068 _
arjo, Surabava, | KP3 0,852 0.835 o DRIAT I 5:033 |
Pasuruan (KP) | KP4 0,875 0,479 D43 i) s2028,
Tabel 3 Discriminat Validity Test i S,
Conslruction Indikator SDI op T i ’sli ! T' |~[1 e
Sumber Dava S 0.638 0472 0,393 (1444
Intemal Internal Sz ).839 0,627 1,364 11330 |
Resources SDI3 0740 0,447 0424 03] |
(SDI) SI4 0,677 0,400 [ERG NG 177
SDI3 0,784 0.541 04463 (450 |
SHI6 0,738 0,622 | 734 1 36
sDI7 0.832 0.632 | 0760 Lipsgn |
Orientasi 0rl 0,659 0.816 I3 Tiang : (1138 1
pasar Market ap2 0803 0843 | IRl i A7 |
Ornientation (13 0,885 0,896 | 1,770 034
(OP) N b e T e ity _
Waork Ethie of KP1 0,642 0,509 0335 i" |
Sidoarjo. Sura- KP2 (1,860 0,605 T | N !
bava. Pasuuan K3 0,632 0,564 {ilibnrs | 7 thss2 l
(K1) K P4 0874 0.640 k43 /% (478

Tabel 4 Average Variance Extrated (AVE) dan Correlation ".uiu\'hg Loatent Varalel

Average Varian Extracted AVE CKorelasi varibel antar Laten

(AVE)

Konstruk

PSREOP = 0,805
PSS = 0,716
PSDERU =0,735

OPSB <0713
PO KL = 0,739 g
eSIERL = 0772

Sumber: Output Smart PIS

From the table 4, 1t mdicates that the value of AVE =
1,30 for cach latent variable which means that the origi-
nal variable score has fulfilled the assigned enterin. The
comparison among latent varable can be explomed as m
the following:

|

L. Warable Resourde Incmal (51 AVE value o VAV
0.757 lower than! the correlation with mirket oncatation
Q805 but greater than the comelanan Sath compatilise
stratepgy 0 720 and’ performiimee ol SMEs s o result ol
SDE T Resowrge phvsical SMEs Togls bevergues n
Gerbanghertasusila m Fast Jova shows Feest loading

E 2 i e

- 1713 .'..rn!h-.. e
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Variable market onentation (OP). The AVE wvalue 1s
V0,853 higher than its correlation with SDI (0.803),
compelitve strate
Food and Beverage (0.739). These results indicate that
market indicators have good disclosure vahdity to meas
ure their vanables

WVariable performance of the SME foods and drinks with
root value VAVE s 0863 higher than the correlaion
with Market Orientation (0.739), Tntemal  Resources
(0.735) and Compebtive Strategy (0.772) then these re-
sults mdicate that SMEs performance indicators of lood
and drinks have Validity as A good diserimmant m con-
cealing s latent variables.

Based on the test results of diseriminant validhty table 3.
can be mterpreted that Sakala measurement diserinnnant
validity has met the eriterin, whether measured m terms
of (1) compared with the cross-loading. (2) Average Var-
lance Extracted (AVE) and gengan (3) comparing the
suare root of AVE by Correlation between latent varia-
bles, then the overll correlation between vanables meet
the requirements. both the test of convergent validity and
diserete validity has met the eriteria and validity 1s good,

Based on the test results of discriminant validity 1able 3
can be mterpreted that Sakala measurement diseruninant
validity has met the eriterin, whether measuved in terms

(0.7 13) and MSME performance ol

o Var-

] L'('llll\."lll]!:_‘ the

of (1) compared wath the eross-loading, (21 Avern
ance  Exttacted (AVE) and with {3

square root oF AV v Correlation hetween latent vina-
bles, then the averall correlation betvween vanables meet
the requirements. both the test ol convereent valbidas and
diserete valuliny has meel the coteri and vahidin is gviod
Baged on the results of the discrmmant valuhity test fable
5 it.can be interprered that the diserimumant validin
measurements hove mel the enterpe erther mieasured by
C1 comyparrmy Wil cross=Toadig. (27 Aserge Valunee
Exteacted (AVE) and gengan (3) comparing AVE squane
roobs with Correlanom Hetween batent vapables. then the
overall correlaton between narnables meel the pequire-
ments. both convergent validity tesr and discomimant
validity Has et the entena apdvilidin s cond

Reliability Test

Measuring anstruments other thon having 1o meer the
validity must also’ méet the terms ol yelinliny To test
how Far the measunng mstement can provide the wesnlis
of how Far o the mesurmge mshnment when 1S re-
traced on the same rescarch -|l1i|_'ll..l il produce jela-
tively: similar results. This study vses the Composite
Reability dest” The results are presented i Table 5 belons

Tabel 5. Composite Vaviability

| Construcnion
Sumber D
sources (SDI)

(OF)

[ Composite Refiabiliy |

Internal Intermal Ref 0902

Orientasi PasarMarket  Orientatiod (889 | : iy 4 34 i

Kinerja Work Etln

Sumber

SCOPE OF RESEARCH
Research of drnk m SIDOARIC, SURABAYA dan
PASURUAN, East Java in the vear 2017,

Type Of Research

In this study, the research approach used 1s eksplanauf
rescarch. This rescarch included quantitotive research
because, (1) aims at quanutatbied the data and make o
generalization of results of samples from a population. (2)
the number of samples ol hislot, (3) done in a structured,
(4) data analysis using statistes, and (3 ) rescarch results
1o give recommendations (Malhotra, 20043 While the

nature of the relationship between from ncluded in ths

study becanse ol the kore mal research 10 know the

relationships between varnables,

The Place Of Research

ol drink (Ki"J_P G
Output Smart PL

s T e T

g sl

The resenrdh oo dhariuen wl 8 n".ll)':-_\..f.;u'
Pasurttan The' badte of his eleation ure (T3 the last vy
provinee ol Indonesia as the second capred eovironmental
change gevgraphy. demography and psikoerali. thus fore-
ing company: AMDK maust respond  quickly o such
changes, (2) r:.-:\'.u-.{:rul:cr.w' and the energy researchers know
the East Java aren, nlglL'm:__- 1L casier o aceess imlormation
and obtan the data, and (3 the location s not far. so
streamline rescaneh and cost-elliciency

Design Hesearch

The design of the researely nsed moths stdy s conelisive
because talescribes cach vimabhle do g an overview ol
the implementation of mternal resourees and the compa-
|:_\":i pu;l‘nlnlaulcy andd im]\m-._,' AMDE between theso vir-
ables; os well as provimg the b pothesis G test ther s

nificanee

Populations and samples
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The population of this rescarch sample is at once the
cumpuuics driuking waler o contmners (AMDEK)Y
Sidoango, Surabayva and Pasuruan, up to the year 2008
which amounted to 43 companies as s analvsis unit
which will be represented by the Manager or owner com-
pany (for smallanicro) as respondents.

Engineering Data Collection
The collection of data in this study vsed (wo wavs, ie a
questionnanie and mierview teehngues,

Table 1 Definition of variables, Varibel, dimension, Measurement and indichtors ;

A questionnaire Tebhmique e using quesiionnanes o ecl
answers from the respondents 1o company managers
ats perception as areblechion ol imternal

resourees and corporate perlormanee AMDE

b docomentabon Techmigques o get the dataome the foem
of documents relevant o the issies o complement data
obtained through questonnines

¢ mterview techiniques o clbly dataor eomplete e
data obtamed Fiom the questonndire mnd docunenation
techniques so that dateavakabihiny os assared os validin

and can be accountable

| Eshima, 2013)

Latent | Concept OF A Vanable Maniles Indicaten
Vartabl | Varable
es
S | JE el Bl =g id ]
Kesour | Research model and building the con- Firm - Speaial organizational or managerial
ces | eeptal rationale for age and mtangible | Growith, Fn- | know-how
resources » 1 » treprencurial -lntellectunl propertics such o pa-
Intangi | 98 boundary conditions ol the EO- lents.
Bles growth relationship. (Anderson &

Ortentation, :
| = Strategice assels such as corporale
an ll'llk!l‘lgl- brond or in

ble Re- - Netwaork channels of manugers or

RS emplovees

Financial resotrees are owned by the
company as the company's abiliy 1o
| meet good foreign capital or capital

private equaty and management off
linanees

Purwohandoko, e, al, Kewirauso-
haan 2015 Unesa University Press

| Fimaneial L-lhe gy of the company ks

resourees obta g loan
| -Lompetenge ol e company

mamaging the Fuand 5

Maoiiloruig i

evalusy budger

Business
Ethie

| i o

CCanspivaey, aniectina,
| Codluston Kelust aond
Connintiysion Komise)

Perspectives

nv's intermational experience, have more

Perform : o £ .
and operate in service industries are
ance

Gaur et al. (2014)

The Firms that are alfilinted with a busiess
Compa | group, have more firm- and group-level

| technological and marketing resources,

| more likely to shitt from exports to FDI

Resouree and | - inn-level technologieal
institution - markelng resources

- lirm-fevel imtemanonal expenence
- busingss group alliliation

-!.’lu'llp-,l‘.'\ el wiemational eapenence

based views

o= Tareian partreipation al the imdu st
level

= aservce mdustry indicaton
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Marketing scholars and practitioners
recognize marketing resources as crucial
drivers in the process by which

firms du\-‘ch\p their L‘.:\Inpl.'lllll\'c ndl-
vanlages and achieve higher levels ol
perlormance.

(Daveik & Sharma, 2016)

Firmenvi- | -The role of R&D and innovation as

ronment, dynanie marketing capabalines

marketing |« The role of sustinable compentive
ds an orgin- advantage as ash ulegic ]_1“:I| for a1
zaltonal Fiem

=The rmpact of mtea-linmeompetiton
Tor resources.on a Dinm's compelitive |

[unction and
marketing

resouree de-

advantage
= The muenee ol “msnle-out’ versisg

slovment 3 : '
PG | antlside=me approaches on nirketing

|
|oslratleay

Source: processed researchers

Data Analysis Techniques

Technique of data analysis used i this swdy using
PLS (partial Least Square). The reason for using the
analysis of PLS in this research are:

1. This Model does not assume o particular Gaussian
data which can be nominal, ordinal, interval, category
ar ratio

2 The variables used in the study is a latent variable,

3. The whole ]'mpnl;llwn ol the COmpany 14 wsed as oo
sample, AMDE but Tnile (no© 431 500 does not meet
when usimg SEM analvas (S tuctaial Lguation Mad-
el) and

the magnitude of the meommg simple miervals of 30
to [00 ns recommended by LS

A for the steps i the analysis of PES are desenbed in
Chart |

Chart 1. PLS Analysic Steps

Designing of structural Models
(inner models)

Designing a Model of Measure- | i -
ment [outer model]

|

Construct Line Diagram N ) pie |

|

Conversion Charts the path to the
svstem of enuations

!

Track: coefficient estimation,
Loading and Weight

b

Evaluation of the Goodness of Fit

|

Hypothesis Testing (Bootstrap
Resampling)
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L. First step: Designing Structaral Models (inner models)

Designing of structural relationship models Onper maodels) are desenbime relabons between latent varnables based on a
aning l g

substantive theory .

Chart 2 Model hypothesis Internal resourees in generating company’'s performance AMDR

Internal

Compa-
ny's par

H1

Re-

formance

sources

2. Second step: Designing Model Measurement (outer
nudel)

Designing a model of measurement (Outer model) is
defining the relationship between latent vonables with
the manifest and vanable in this study all of them e
reflexive.

3. Third ste
The third stage 1o constuet'a dhagram ol polaloes 1o he
easier o understandathe resulis ol the design of the imner
and outer model 1o the model, urther stated e the Torm

of a diagram ol the line:

Chart 3 the draft inner and outer models models

4. The fourth step Line Chart: conversion to the sys-
tem of equations

Outer Model 1.e. the specilication of the relationship
between latent variables with the charge indicators will,
called the outer relation or measurement model. defining
charactenstic of invalid constructs with the manifest
variable. Inner model ie. the specification of the rela-
nonships between the latent vanables (structural maodels)
also known with the mner relation, describes the rela-
nonship between latent varables based on substantive

rescarch.

5. Step five: Estimation
A method of prediction parameters (estimate) in the
method PLS 15 the smallest squares method (least square

methads). The process of caleulations done by mlerasi,

Per.
forman

ce of
the Y2
o
'
|
r

where interasi will stop o1 has repched o condinion ol
convergenl. o~ i 1

6. The sixth Step: Crondness of It

The next Model af the

tugal ornmer model 15 evalu-
ated by lookme at the percentage ol vanants that are
described. namely by lookme at the K2 lor the dependent
latent imvalid constructs by using size-the sive ol the
Stone-Gesser (} Square 1est and also see the path coellh-
cents their stctuml. Winle staliliy estimanon 1ested

willy t-statisnes memalm hooistrap procedure

7. The seventh Step: hy puthesis testing
The last step ol the data that has been processed and ana-
lvzed researcherscan test the bypothesis has bieen Toemun-

lated
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RESULTS

Deseription Of The Object Research

This rescarch uses the full samiple, te from 43 compa-
mes AMDK in Sidoargo, Surabava and Pasurian. and
overall the sample met as the respondent. Thus, this re-
search using a sample of 43 or (100%0) of the papulation
According to the scale of its business, the company's
sample includes companies ol micro, small, medium and

large. Central PBurean of Statistics vsing the nuimber of
the workloree as the basis Tor elassileation of saness
scale, re the micmo enterprises (L= labor ) small buse-
nesses (5- 19 labory, medinm Business (20-99 by ol
large (100 or wore labory There are 3 companies of on-
ero seale. and e the Tollowmg saomple distabution ehel

put on miero small group

Table 2 distribution of samples according to the scale of the effort

Company Employee
Company
Seale Frequency % F:'uqumr._?| U
Micro/Small 16 3721 152 {359 |
|
4
Medium 17 39,33 63As : 401
Large 1 2326 1910 i':‘l_: M 1
: 1
Total 43 100 ST H ."i—_ 00
. |

Source: the Data processed

Based on table 2. sample research covers 16 (37.21%) of
microdsmall scale firms: 17 (39.53%) medium-seale
companies ad 10 (23.26%) companies on o large seale
Views based on the answers ol the respondents, the
company's 43 samples, absorb the workloree of 2,717
people, with the largest proportions are large companies
(70.30%), medim (24 11%%) companies and companies
of micro/small (5.59%) Distribution company that be-
came a sample coverng AMDK 3 kabupaten/kota
Fast Java, Pasuruan contributes the largest with a popu-
lation ol 25 unlllp:mius (58%), and Rln'nh:l_\'d. with 18

compunes (30%).

The Variable Description
Based on the results of the questionnaire ficld agamst

both of these variables were analvzed with descriptive

statistics methods, on average. o know the power of the
Internal resenrces of the company, and the company’s
performance \u\'llL:'II\.'u-\ Jocprovide more mesmmgelul m
formation pescarchers classy based on the seale nl the
efforv ol the company o do o desenplive statisheal wial-
VELS i

The descri
[nterakcomj

e .
e variable internal resources

Ay resurees using theee indicatons. manehy
|\hl\'.4'|c."|'1 I’Uéill‘l.l.l.’t.:\‘-.‘i itil:l_uihh:}. Tnancial resonrces and the
resources ol the dramization The ligher the value of

these melicators shows e stonger companies. Hased on

Table 3 2010 seems that m general the respondents rate
the company has astrong intemal resourees bul there s o
dilTerence o mtemal resource strength accordimg o the

scale of the ¢fTorn

Table 3. Descriptive Statistics Variable Internal Resources

Sumber dayn internal Mikro/keell  Menengal  Besar Rata-2
Sumber dava fisik 3.97 399 Q.00 380
sumber dayva keuangan 3.69 373 i70

Sumber dava organisas 4.00
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